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Tracklisting:
1. The Giant
2. Lampshade
3. Big Surprise
4. All You’ll Get
5. OK, Alright
6. Legless
7. June 5
8. Cuban Eyes
9. Indigo
10. Judas
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Overview:
“ . . . Popping off excellent guitar riffs, sad-then-happy-then-sad lit-
tle hooks, the occasional epic sweep of a piano, sweet violin strains... 
and a grandiose number about Catalina sinking into the sea...Fielding 
are the true American heroes.” (Rich Kane, OC Weekly)

The members of “fielding” have carved their own unique niche in the 
amply talented Southern Calif. music scene. The group’s music marries 
traditional rock instrumentation with delicate layers of piano, organ, 
strings, and accordion played by the band’s classically trained Northern 
Irish import, Beth. The result is a distinctive sound inviting listeners 
to travel the spectrum between the bass-driven grooves of `90s Brit-pop 
and the timeless melodies of Middle American acoustic ballads.

Marketing/Selling Points:
-Aggressively priced to sell at $11.98
-Los Angeles favorite selling out Club Spaceland, and 
hosting a month long residency at the Detroit Bar.
-Music has been featured on over 40 episodes of MTV’s 
Dismissed, and on VH-1’s Bands Reunited
-Confirmed press from OC Weekly, LA Times, Meanstreet, 
AP and more.
-Has shared the stage with Sleater-Kinney, Glenn 
Tillbrook (of Squeeze), Quasi and Retribution Gospel 
Choir (feat. Alan Sparhawk of Low & Mark Kozelek of Red 
House Painters)
-Featured artist at SXSW 2005.
-Produced and Mixed by Chris Fudurich (Nada Surf, 
Matthew Sweet, and more)
-Feature Artist on the upcoming TMG Sampler (Our Music, 
Our Label) (50,000)
-Servicing over 700 promo CD’s to retail
-TMG Street Team to cover retail stores, venues, life-
style stores, schools, etc.
-Tons of online promotions starting 6 weeks in advance, 
including streaming select audio tracks, banner 
ads, ecards, Contests, Features, Buddy Icons, 
Desktops, message boards, email blasts, etc
-Full Color POP, posters, counter bins and 
stickers available
-Co-op $$$ available
-50,000 Stickers being passed out through Retail 
and Street Team

Key Markets:
Los Angeles (Hometown), San Diego, 
San Francisco, Portland, Seattle, New 
York, Philadelphia, Dallas, Orlando
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