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Long hailed as one of the next bands to break into the mainstream, fans of Jimmy Eat World, Sensefield, The Anniversary, #
and the Juliana Theory have helped the 5-piece outfit build a following in the Mid-Atlantic states, particularly in PA since 1999.
Playing their original brand of music, the band continues to expand their fanbase on a growing national level
With much attention by various record companies, VERONICA has been cautious not to leave their fans behind, signing to

The Militia Group brings us Hope for a brighter Future.
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"MARKETING / SELLING POINTS

* Hailing from the Northeast, this 5 piece indie rock band with indie-pop
sensibilities have been together since 1999 garnering a strong fanbase

* They have toured with Noise Ratchet, The Beautiful Mistake, Rufio among
other bands

* Advertised on AP, Rockpile, Heckler, Meanstreet, Skratch, Big Takeover,
Magnet, Lollipop, While You Were Sleeping among other key national and
regional publications

* Serviced to college radio and key specialty radio
* Co-op money available for P&P programs
*P.O.P.available upon request
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GROUP

i VERONICA, a youg east coast rock band with indie-pop sensibilities, will be hitting the music seen with a vengence. :5
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TRACK LISTING:

1.alone again in spring
2.here today, gone tomorrow
Y 3.rock city falls

4 this only constant thing
5.a different story
6.no more lonely valentines
7.a victim of wishful thinking
8.take it or leave it
9.hometown landscape
10.love is no guarantee
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