COPELAND

IN MoOTION

Many bands claim to be “HARD-WORKING,” but only a
handful of artists display the same level of dedication
as COPELAND. Since the release of “BENEATH MEDICINE
TREE” in March 2003, COPELAND has toured non-stop
with the likes of SwiTcHFOOT, FURTHER SEEMS-FOR-
EVER and SPARTA. During their two short breaks, ‘Co-
peland was busy recording. After producing an impres-
sive EP of cover songs, the boys just finished work on
their second full-length album. “IN MoTION” offers the
best songs to date and shows how much CoPELAND has
grown, both lyrically and melodically. FOUR HUNDRED
SHOWS, and 66,000 RECORDS later, COPELAND is ready
to give their ever loyal fans album number two.

RELEASE DATE 3.22.05

MARKETING/SELLING POINTS
*”’Beneath Medicine Tree” has Scanned over 60,000 in the US
(Selling over 500 COPIES A WEEK)

* ADDED VALUE- Free Limited Edition Unreleased Acoustic EP avail-
able in the first pressing!

*The Militia Group’s number one priority in 2005

*First week ship goal of 60,000 uNITS

*Copeland has played over 400 sHOWS in the last 2 years!

15,000 CoPELAND SAMPLERS packaged inside iPoLic1A! - A
TriBUTE To THE PoLick (out 2/8/05)

*Over sixty :30 AD spots running on MTV2 and Fuskt through the
months of March and April.

*”’One of the most anticipated releases of 2005”- ALTERNATIVE PRESs
*Fall 2004 US Tours included SwiTcHFOOT, SPARTA, FURTHER SEEMS
FOREVER, THE JEALOUS SOUND and MAE

*Mixed by KEN ANDREWS (FAILURE, JimMY EAT WORLD, etc)
*100,000 Stickers being passed out through Retail and Street Team
*Publicity done by Sue Marcus at Stunt Co. (BRAND NEW, SAY

ANYTHING, PAUL OAKENFOLD etc.) COPEL&I\MQ
*Most extensive advertising plan in Militia Group history

covering virtually every Indie/Lifestyle magazine

*TMG Street Team to cover retail stores, venues, lifestyle stores,
schools, etc.

*Music Video to be serviced to MTV2, Fusk, and all

regional outlets

*Huge push to COLLEGE and SPECIALTY RADIO.

*Extensive online promotion starting 6 weeks in advance,
including streaming audio tracks, banner ads, ecards, Contests, Fea-
tures, Buddy Icons, Desktops, message boards, 30,000 person email
blasts, etc

*Servicing over 700 PrRomo CD’s to retail

*Full Color POP, posters, counter bins and stickers available

*Tons of co-op $$$$$ available .

), S—

N

ek, S—

\I
~
S
S
@
o
N

8



TR ACKLISTING THE www.themilitiagroup.com

1. No One Realg Wins MILITIA 13892 Harhor Blvd. Suite 4-A
2. Choose The One Who Loves You More GROUP Garden Grove, CA 92843

3. Pin Your Wings

4. Sleep

s. Kite

6. Don’t Slow Down

7. Love Is A Fast Song

8. You Have My Attent1on
. You Love To Sing

10. Hold Nothing Back

Acoustic EP

(BoNus Disc INCLUDED IN FIRST PRESSING)
1. Don’t Slow Down
2. Pin Your Wings
3. Take Care
4. Coffee
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KEY MARKETS

National*Los Angeles, CA*New York, NY¢Philadelphia, PA¢Orlndo-Daytona Bch-Mlbrne, FLeAtlanta, GA*Tampa-

St. Petersburg, FLeSF-Okland-San Jose, CA*San Diego, CA*Boston, MAsDenver, CO*Chicago, ILeDallas-Ft. Worth,
TXePhoenix, AZ¢Seattle-Tacoma, WA*Houston, TXe¢Washington, DCe¢Austin, TX¢*Nashville, TN¢Detroit, MIeSalt Lake
City, UT

A1rso AVAILABLE FrRoM COPELAND

(BACK CATALOG ON SALE, ASK SALES REP FOR PRICING AND DATING.)

BENEATH MEDICINE TREE

Debut Full Length

Catalo mber- TMGo1z2

UPC- 12177001222 “”Il"”l
12177"00122

Series 1498

KNow NOTHING STAYS THE SAME
Covers E/P

Catalog Number- TMGo18
UPC- 712177001826
Series 798




